
September 17-19, 9 a.m. to 5 p.m.

Gretl Crawford Homes & Interiors 
2020 Banner Bank Best in Parade Award Winner

Presented by Premier Sponsor Media Sponsors
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Welcome! It is my pleasure to welcome you to the 
2021 Parade of Homes™. This year we are featuring 
two new homes featuring the latest in construction, 
architectural trends, design and décor for physical tours 
and additional homes available for virtual tours after the 
conclusion of the physical Parade.

2021 has continued to be a challenging year for 
events, and the Parade has not been exempt from 

difficulties. Because of the restrictions surrounding the COVID-19 pandemic along 
with the supply chain issues it caused and the overall shortage of available homes in 
the Tri-Cities, this year’s Parade will be smaller than normal. BUT, the two homes 
available for physical tours remain beautiful examples of the craftsmanship that 
the public has come to expect from the Parade of Homes™. Because of the limited 
number of participating homes, the Parade will be shortened to one 3-day weekend.

This year attendees will be able to enjoy the fabulous participating homes from 
the comfort of their couches as the Virtual Parade returns. After the close of the 
physical Parade of Homes™, paradeofhomestricities.com will feature 3-D tours and 
photo galleries as well as information on the homes, participating builders, their 
subcontractors and suppliers. These 3-D tours and photo galleries will be available 
for all participating homes beginning September 20.

The HBA would like to extend a special thanks to event Premier Sponsor Banner 
Bank as well as media sponsors KEPR and 94.9 The Wolf and to the Tri-Cities 
Area Journal of Business for producing this beautiful magazine. Thank you to 
Circle K for being our long-term ticket sales partner. We also would like to thank 
the volunteers on the Parade of Homes™ Committee chaired by Allyson Rawlings 
of Rawlings Flooring America and Design. Special thanks to the public for your 
continued interest in and support of the Parade of Homes™. We appreciate your 
ticket purchase and want to show our gratitude by including a free 2021 Fall Home 
Show ticket on each Parade ticket.

We look forward to seeing you at the Parade homes September 17-19 and at the 
HAPO Center in Pasco for the Fall Home Show October 1-3.

Gary Questad
President, Home Builders Association of Tri-Cities

Welcome!

Gary Questad
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How the Parade of Homes™ Works

2021 Parade of Homes™
Friday, Saturday and Sunday

 September 17-19, 9 a.m. to 5 p.m.

•	 Your ticket is valid for all three days of the Parade (one visit per home).

•	 Maps showing the location of each Parade home are available in this magazine,  
at all area Circle Ks, and at paradeofhomestricities.com.

•	 You may start at either home. Blue and yellow Parade of Homes™ directional signs are 
placed to guide you in the same counterclockwise order homes are shown on the map.

•	 In front of each Parade home is a sign that clearly marks it as a Parade of Homes™ 
entry.

•	 No bare feet, stocking feet or shoes are permitted.

•	 A pair of booties will be provided to each attendee and must be worn. Please keep 
your booties with you and reuse them indoors only at each home.

•	 Please make sure your shoes can be easily removed to ensure smooth entrance and 
exit to and from Parade homes.

•	 Visit both the Parade homes to be eligible to vote for the“People’s Choice” award.

•	 Visit both Parade homes on the tour and have your ticket stamped for your chance 
to win a $2500 closet package from All City Closet Co (winner must be a Washington 
state resident and live within a 75-mile radius of the Tri-Cities)!

•	 Feel free to ask questions of the builders and other representatives at each home.

•	 We recommend that you do not bring children. Children 3 years old and older need a 
ticket to visit the homes.

•	 No strollers or backpacks allowed.

•	 No smoking, food or drinks allowed in Parade homes.

•	 The Virtual Parade of Homes™ will open on September 20 at paradeofhomestricities.com 
and will feature additional homes available only for virtual tours.

Presented ByPremier Sponsor

Bootie Sponsor

Ticket Outlet

Prize SponsorMedia Sponsors
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8656 W. Gage Blvd, Suite 201  |  Kennewick

(509) 579-3600  |  evergreenhomeloans.com/offices/kennewick-washington

Loan Officers

Shawn Flinders
Branch Manager

NMLS: 628471

Kara Vogt
Loan Officer
NMLS: 1406220

Sam Fickel
Loan Officer
NMLS: 1874259

Cody Ratliff
Sales Manager

NMLS: 302902

A complete digital 
mortgage experience.

Simplified asset 
verification for 
today’s home buyer.
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Map and Driving Directions

Blue and yellow Parade of Homes™ signs will be placed along the Parade route
marking the turn-by-turn directions listed below.

P  ODIGY
H O M E S

I N C .

THE BEST EXPERIENCE

Prodigy Homes Inc.  ■  1304 Jolianna Drive, Richland  ■ Jolianna Heights  ■ N 46.238123 W 119.300521
From Keene Road turn onto Shockley Road; Left onto Jolianna Drive; Home is on the left.

#1

Pahlisch Homes  ■ 2150 Legacy Lane, Richland  ■ WestCliffe Heights  ■ N 46.223698 W 119.295596
Continue on Jolianna Drive; Right onto Westcliffe Boulevard; Left onto Meadow Hills Drive; 

Left onto Queensgate Drive; Left onto Legacy Lane; Home is on the left.

#2

For turn-by-turn directions on your mobile device, visit 
paradeofhomestricities.com



9H O M E  B U I L D E R S  A S S O C I A T I O N  |  T R I - C I T I E S ,  W A



10 P A R A D E  O F  H O M E S ™  2 0 2 1





12 P A R A D E  O F  H O M E S ™  2 0 2 1

If you are thinking of buy-
ing a new home, you must pay 
close attention to many details 
to ensure that you find one 
that will suit your needs and 
preferences. 

Here are four steps to con-
sider:
Step 1: Financing  
your home

The first step in the home-
buying process is determining 
how much you can afford. 
To ensure that the financing 
process goes smoothly, buyers 
should consider pre-qualifying 
for a mortgage and having 
a financing commitment in 
place before shopping for a 
new home.
Step 2: Prioritizing 
most-wanted features

Before you start shopping, 
you should sit down with the 
members of your household to 
discuss your preferences and 
the many options available to 
you.

An easy way to organize 
your thoughts is to write each 
separate feature that you 
want on a 3-by-5 card and 

arrange the cards in order of 
their importance to you. For 
instance, if you like to cook, 
you may want a home with a 
large, well-equipped kitchen. 
Or you may settle for a small 
kitchen, so that you can have 
extra space for a library, office 
or playroom.

Some homebuyers seek 
large, open interior spaces, 
while others prefer traditional 
rooms that afford more pri-
vacy.

While looking for a home, 
consider whether your needs 
are likely to change over time. 
If you plan to add rooms, find 
out if there is enough space on 
your site for such expansion 
and whether such additions 
are permitted by your local 
jurisdiction.
Step 3: Selecting the 
type of home

Options include single-
family homes and condo-
miniums. Some homebuyers 
prefer homes with large yards. 
Others opt for condominiums 
where they can avoid yard 
maintenance entirely.

With a single-family home 
in a development, you’ll be 
responsible for your own yard 

and home, but may be restrict-
ed to certain design elements 
or other regulations if there is 
a homeowners association. 

A condominium is a home 
in a multi-unit complex, such 
as an apartment building or a 
townhouse cluster. You own 
the home and you and your 
neighbors jointly own the 
common elements, such as the 
land around the complex, the 
parking areas, building exteri-
ors, hallways, utility pipes and 
recreational facilities. A con-
dominium owners association 
is responsible for maintaining 
the jointly owned elements. 
The day-to-day business of the 
complex is generally handled 
by a managing agency.
Step 4: Starting your 
house hunt

Now that you know the type 
of home and features you are 
looking for and how much 
home you can afford, you’re 
ready to begin searching for 
your perfect home. Whether 
you use a real estate agent to 
find an existing home or work 
with a builder to buy a new 
home, you’ll be more focused 
with your search. 

Buying a home 
requires attention 
to details

NATIONAL ASSOCIATION 
OF HOME BUILDERS
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#1 Prodigy Homes Inc.

Jason Wilkinson

The “Modified Bravo” 
floor plan is brought to life by 
Prodigy’s vision. This grand 
3,335-square-foot rambler 
boasts dramatic open spaces, 
12-foot ceilings throughout, 
with coffering to 14-foot and 
8-foot tall interior doors. 

Indulge in your favorite 
gourmet cuisine in the chef’s 
kitchen equipped with a 9-foot 
island, quartz countertops, 
custom cabinetry, under-
cabinet lighting and fabulous 
extended butler’s pantry. 

Stylish yet functional, the 

Bravo features a split design, 
two secondary bedrooms with 
a Jack & Jill bath on one side 
of the home and a spectacular 
owner’s suite on the opposite 
side. 

The sizable owner’s suite 
boasts a 12-foot slider to the 
patio, massive custom walk-in 
closet and a luxurious spa bath 
that features a freestanding tub 
with walk-thru tiled shower. 

Every selection was chosen 
with great care and detail by 
the award-winning builder and 
designer. 

 For over a decade, Prodigy 
Homes Inc. has endeavored to 
provide each customer with 
a superior building experi-
ence and the highest level of 
design and craftsmanship. As 
an award-winning industry 
leader, Prodigy Homes is of-
fering a unique, streamlined 
building process. 

Jason & Jasmine look 
forward to participating in the 
2021 Parade of Homes™ and 
invite you to take a closer look 
at www.homesbyprodigy.com.

Premier Sponsor

Jolianna Heights

1304 Jolianna Drive, Richland

3,335 square feet
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P  ODIGY
H O M E S

I N C .

THE BEST EXPERIENCE

509-737-6227  ■  homesbyprodigy.com

Premier Sponsor
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American Rock Products Inc.

Builders FirstSource

Century 21 Tri-Cities - Vicki Monteagudo

Chicago Title Company of WA

Columbia River Concrete LLC

First Interstate Bank

Fred's Appliance Inc.

Great Floors

Huntwood Custom Cabinets

Intermountain West Insulation, 
Garage Doors & Paint

KIE Supply Corp

Mark Johnson Designs Inc.

Prieto Landscaping LLC

Traffic Jams LLC

Tri-City Glass Inc.

Western Materials Inc.

Wire-Tech Electric Inc.

Prodigy Homes Inc. Subcontractors

Premier Sponsor
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The pandemic transformed 
the way Americans lived and 
worked. While public health 
restrictions are lifting, many 
people may continue to work 
from home at least part of the 
time. More than half (54%) 
of employed adults whose 
job responsibilities can be 
done from home say they’d 
want to work from home all 
or most of the time when the 
coronavirus outbreak is over, 
according to a recent Pew 
Research survey. 

If your temporary work-
space has become permanent, 
there are several easy ways 
to modernize your space for 
productivity and comfort.

Manage your acoustics
Sound waves carry through 

the air and maybe a distrac-
tion throughout the day. Not 
all soundproofing techniques 
eliminate noise but there are a 
few simple ways to reduce it. 
If your home office has tile or 
hardwood floors, adding rugs 
to your work area can help 
prevent sound from moving 
around the room. Installing 
a door sweep on the bottom 
of your door can help reduce 
noise coming into your home 
office when your door is 
closed.
Organize your essentials

To improve the profession-
al look and feel of your work-
space, make sure you have 

adequate storage for reference 
materials and other frequently 
used items. If your home of-
fice is in a small space, con-
sider adding vertical storage. 
If you need a more dynamic 
storage solution, consider 
adding built-in shelving. A 
professional remodeler can 
help you achieve your home 
office organizational goals. 
Upgrade your lighting 

A mix of natural and 
artificial lights can boost 
your mood and productivity. 
If your home office space 
doesn’t have a natural light 
source, it’s best to add task 
lighting at your workstation 
to help boost your energy and 
avoid eye strain. A well-lit 
space is essential but make 

5 tips to modernize your home office 
NATIONAL ASSOCIATION 
OF HOME BUILDERS
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sure it doesn’t interfere with 
the work you are trying to ac-
complish. Position your com-
puter monitor to avoid a glare 
coming in from a window or 
overhead light.
Create a professional 
backdrop

Video calls and teleconfer-
ences have made individuals 
more aware of the space they 
are working in and presenting 
to their clients or colleagues. 
Tastefully displayed items 
such as plants, diplomas, 
books or art can project a 
professional aesthetic. Avoid 
positioning yourself while 
on a video call in front of 
clutter or a window without 
the blinds or shades drawn. 
The clutter can be a distrac-
tion and natural light in your 
background can conflict with 

your computer or webcam 
lighting adjustments. 
Declutter your space

An unkept workstation can 
be distracting and reduce your 
productivity if you spend 
time trying to look for items 
in and around your desk. One 
of the biggest items of clutter 
in a home office is paper, so 
a simple filing solution can 
clear some of the space. Keep 
the top five items you use 
on a daily basis while you’re 
working from home within 
reach. If you have too many 
items, it might be time to get 
a bigger desk or relocate your 
workspace.

For more home office 
design tips or to find a re-
modeler to help you create 
the perfect office space, visit 
HBATC.com.

#PERFEI-241Q2

perfectionglass.com

Window & door 
replacement
New construction 
windows & doors
Shower doors & 
enclosures
Entry doors
Storm doors

Schedule your FREE 
in-home estimate.
Call (509) 586-1177.
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#2 Pahlisch Homes Inc.

With a fusion of transi-
tional and urban elements, 
this Pahlisch home features 
a sleek design that enhances 
the stunning views of the Tri-
Cities. In the exclusive West-
cliffe Heights community, 
this 3070-square-foot rambler 
incorporates 3 bedrooms, 3 
bathrooms, a flex room, and 
a private owner’s suite with 
luxurious bathroom and large 
walk-in closet. The “heart” of 
the home includes a spacious, 
functional, gourmet kitchen 
that flows into the great room 

and outdoor living spaces. 
The “Sandoval” floorplan is 
perfect for entertaining, or 
having a relaxing evening at 
home. All of these features 
combine to create a stunning 
home, both inside and out. 
Show us your favorite feature 
of this home by posting a 
picture of it on social media 
using #PahlischHomes.

Pahlisch Homes is an 
award-winning builder that 
has been exceeding home-
owner’s expectations for over 
35 years with our quality 

homebuilding and exceptional 
customer care. At Pahlisch 
Homes we pride ourselves on 
making the entire process an 
enjoyable stress free experi-
ence. In each community, in 
every home, we let our work 
reflect our faith and commit-
ment to excellence and value. 
Every new home is designed 
and built by family for a fam-
ily. Let us build you a worry 
free house so you can build 
an enriching life. Visit us at 
www.pahlischhomes.com

Premier Sponsor

WestCliffe Heights

2150 Legacy Lane, Richland

3,070 square feet



21H O M E  B U I L D E R S  A S S O C I A T I O N  |  T R I - C I T I E S ,  W A

509-222-1189  ■  pahlischhomes.com

Premier Sponsor
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Pahlisch Homes Inc. Subcontractors

A-Core of Washington

A-Legacy Construction Inc.

AAA Concrete

Bock Construction Inc.

Budget Blinds

Builders FirstSource 

Columbia Roofing Inc.

D & D Tri Rivers Excavating Inc.

Double A Plumbing LLC

Fred’s Appliance Inc.

Huesitos Company II LLC

Huntwood Custom Cabinets

Intermountain West Insulation, 
Garage Doors & Paint

Parr Lumber Company

Perfection Glass Inc.

TCS Contract Inc.

The Truss Company

Total Energy Management 
HVAC & Electrical Inc.

Tri-City Plastering

Western Materials Inc.

•	 Each issue is chock-full of essential 
business news about the Tri-City region.

•	 Expert columns on a variety of topics.

•	 Industry specific editorial focuses.

•	 Monthly construction and real estate section.

Subscribe online at tcjournal.biz

509.737.8778
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“I am deeply 

concerned about the 

federal constitutional 

implications of 

shutdowns – in essence 

I believe the shutdowns 

may be infringing on 

several cherished 

constitutional rights.”

- George F. Cicotte,

The Cicotte Law Firm
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tasting room in Vancouver
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It’s back to basics for Washington state 

businesses as Covid-19 infections rates rise.

Gov. Jay Inslee debuted a new Covid-19 

strategy that organizes Washington into eight 

regions and sets tough targets before restric-

tions meant to curtail the spread of the virus 

that causes the disease are loosened.

Healthy Washington – Roadmap to Recov-

ery launched Jan. 11, with all eight regions 

placed in Phase 1, the most restrictive. It was 

expected to remain in place until at least Jan. 

18. The phases are reviewed and adjusted 

each Friday.
Benton and Franklin counties are part of 

the South Central zone together with Yakima, 

Kittitas, Walla Walla and Columbia counties. 

The regions are based on Emergency Medical 

Services regions used for evaluating health-

care services, the governor’s office said.

Regions can move to the less-restrictive 

Phase 2 by demonstrating a decreasing trend 

of 10% or more in a two-week rate of infec-

tions, a decreasing rate of 10% or more in a 

two-week rate of new Covid-19 hospitaliza-

tions, fewer than 10% of Covid-19 tests re-

turning positive and fewer than 90% of inten-

sive care unit beds occupied. 

The state Department of Health released 

data showing a 4% drop in infections in the 

South Central region in December but a 12% 

increase in new hospital admissions. The 

combination was not enough to move the area 

out of Phase 1.
“We know that all people in Washington 

want to move forward as quickly as possible 

with respect to Covid-19. However, these 

metrics show that we are just not ready to do 

so now,” said Dr. Umair A. Shah, Washing-

ton’s Secretary of Health. 

“We have made progress but need to con-

tinue to work together to reduce the transmis-

sion of Covid-19 across our state.”

“Working together” is the key challenge 

for the South Central zone, said local business 

leaders. The Tri-Cities will not emerge from 

Phase 1 on its own. 

Photo by Wendy Culverwell

Gov. Jay Inslee’s new reopening strategy organizes Washington into eight regions, 

which must collaborate to reduce Covid-19 infection and hospitalization rates. Above, 

members of the National Guard operate a free testing station in Pasco. Free testing is 

now off ered at the back parking lot of the Toyota Center in Kennewick. 

Inslee’s new recovery plan forces

six counties to coordinate on Covid-19

Banks brace
for third round 
of PPP loans

As members of the Prosser Chamber of 

Commerce struggled to pay renewal fees un-

der pandemic-related financial pressure, the 

executive director found a novel solution.

John-Paul Estey asked Yakima Federal 

Savings and Loan to allow it use sponsor-

ship dollars for canceled events to cover dues 

owed by cash-strapped members.

The bank agreed. Yakima Federal was on 

tap to foot the entertainment bill for two key 

Prosser chamber events. But the Scottish Fest 

& Highland Games in June and the Prosser 

Art Walk & Wine Gala in July were both 

canceled, leaving the sponsorship dollars un-

spent.
Spokesman Paul Crawford noted the mon-

ey was budgeted to support the community. 

So, it cut a check for $2,500. 

“It made a lot of sense to help these busi-

nesses who were struggling,” he said. “These 

events aren’t about Yakima Federal.”

The money helped the chamber continue 

its mission, which is to support business and 

the community. Among its many events, it 

organized street closures to facilitate outdoor 

dining, which proved popular to retailers as 

Cheering through the pain: Business 

groups lose members but not focus

By Wendy Culverwell

editor@tcjournal.biz

By Wendy Culverwell

editor@tcjournal.biz
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Mid-Columbia lenders are ready to be-

gin processing a new wave of Paycheck 

Protection Program loans.

As a third edition of the popular forgiv-

able loan ramped up in mid-January, local 

lenders said they would apply the lessons 

they learned from the first two but stood 

ready to respond to their customers, defy-

ing word that some lenders were beset by 

“PPP fatigue.”
Congress first authorized the PPP pro-

gram in the Coronavirus Aid Relief and 

Economic Security Act then extended it 

through the 2021 Consolidated Appro-

priations Act, signed into law shortly after 

Christmas. 
New borrowers and some businesses 

who received PPP loans in 2020 could be-

gin applying for the new round the week of 

Jan. 11, according to the U.S. Small Busi-

ness Administration and Treasury Depart-

ment. 
The latest round includes $284 billion for 

more easily forgivable PPP loans, accord-

ing to an analysis by the National Credit 

Union Administration, a federal entity. The 

bill also allows some businesses to apply 

for a “Second Draw” loan and simplifies 

the process to apply for loan forgiveness 

for loans of $150,000 or less.

The bill reserved $30 billion for loans 

made by community development financial 

institutions and by institutions with assets 

of less than $10 billion.

Mid-Columbia lenders say they are 

ready for the new wave of applications. 

They reject the “fatigue” argument, though 

they acknowledge they were plenty busy 

when the coronavirus relief bill took effect 

last spring.
In the first two rounds, lenders issued 5.2 

million loans totaling more than $525 bil-

lion, sometimes under crushing application 

volumes. The government calculates it sup-

ported more than 51 million jobs. 

The crushing demand led to decidedly 

By Wendy Culverwell

editor@tcjournal.biz
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Costa Vida coming toBurden Boulevard in Pasco
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Downsized pasta restaurant provides better chance of survival
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Jason Zook is best known in the Tri-Cities for Smile A Mile Painting, a residen-tial and commercial painting business with operations in the Tri-Cities and Central Or-egon.
But Zook has a background in construc-tion and has always built projects for him-self, something he treats as a hobby. “I know the steps from the concept on paper to design through sweeping the car-pet and making sure all the water is flowing in the right direction,” he said.His latest project is a three-story, 26-unit apartment project at 3120 W. Fourth Ave. in the heart of Kennewick. Demand drove the investment in the $3.1 million project. The vacancy rate for Kennewick was just 1.2%, according to the most recent survey by the University of Washington’s Runstad Center for Real Estate. 

Pasco and Richland were similarly tight, at 0.5% and 1.7%, respectively, for all unit types.
“I have other apartments in town. I’m always getting calls. There’s just a shortage of housing,” he said.The unnamed Zook project will be the first new multifamily construction in the 

neighborhood and will offer units at market rates, about $900 to $1,100 per unit.
“I can basically build the newest and nicest in the neighborhood be-cause it’s 2020. Everything else is ’70s and ’80s,” he said in December.Zook said the property was ready-made for a smallish, no-frills apartment project. The one-acre property had single-family home on it but was zoned for apartments and had utilities at the site. The city was ea-ger to see denser residential development, he said.

Zook demolished the home and up-graded the utilities to support the added demand. 
The project consists of two-bedroom, one-bathroom apartments. Zook said he is targeting the middle market. Units will have laminate flooring, carpeted bedrooms, “nice” cabinets and some hard surfaces.It is unlike most apartment development in the Tri-Cities, which tends to cater to higher income demographics with riverside locations and luxury touches such as gran-

ite countertops and clubhouses with recre-ational amenities including pools.Zook said the site is too constrained for a clubhouse. While the project is unsubsi-dized, he is committed to keeping rents in the midrange.
“We’re really excited about offering a new unit at this level because unfortunately there’s a lot of people out there whose only 

options are older units,” he said. “Rent has gone through the ceiling for them.”He is targeting a summer occupancy and is taking reservations now. Zook and his wife intend to hold onto the complex as an investment and will manage it themselves.Zook grew up building single-family 

 In-fill apartment project brings needed units to central Kennewick

By Wendy Culverwelleditor@tcjournal.biz

A family-owned Richland company is expanding to a new building, thanks to ris-ing demand for its gluten-free bread, cake and other mixes.
GF Blends will occupy a 20,000-square-foot production facility on Battelle Boule-vard when construction wraps in April, said owner Glen Call, who is also a con-tractor. Allpro Inc. is developing the prop-erty for GF Blends, with Call serving as both a minority partner in the development team and the tenant.The new building will house office space and more production space for GF Blends to turn gluten-free ingredients such as blended corn, rice, potato, amaranth, quinoa, millet and other grains into mixes that form the basis for everything from crepes and fish batter to breads and cakes. The company formed 12 years ago in 

By Wendy Culverwelleditor@tcjournal.biz

 GF Blends soars on demand for gluten-free mixes

ZOOK, Page B6

GF BLENDS, Page B2

A Richland winery has opened a tast-ing room downriver from the Tri-Cities in hopes of expanding its customer base.Barnard Griffin’s new storefront joined a growing number of wineries set-ting up shop at The Waterfront in Van-couver, just across the Columbia River from Portland.
“It’s been a long time in the planning,” said Deborah Barnard, co-owner of the winery. “Once Covid hit, we weren’t in a huge hurry.”

But the pandemic did point out the im-portance of direct-to-consumer opportu-nities for sales, she said.“Our brand was reliant on wholesale trade but when restaurants all over the country closed, this suffered,” she said.The winery chose the Vancouver mixed-use development because it’s such an interesting project. She said she wished the Tri-Cities offered something similar. The winery’s new tasting room opened in the Rediviva building at 665 W. Columbia Way on Dec. 18.

The Waterfront is quickly becoming the state’s new wine-tasting hub. Barnard Griffith is the seventh winery to open there. Another Benton County winery, Prosser-based Airfield Estates, opened a 

tasting room in early 2020. Naked Win-ery announced plans to open in 2021.“The interest from wineries at The Waterfront has been a really pleasant 

Richland winery opens riverside tasting room in Vancouver
By Kristina Lordpublisher@tcjournal.biz

BARNARD GRIFFIN, Page B3

Courtesy Amanda Cowan/The Columbian

Rob Griffi  n, from left, and his wife, Deborah Barnard, pause for a portrait with 

their daughter, Megan Hughes, outside the new Barnard Griffi  n tasting room 

at The Waterfront in Vancouver.

Photo by Wendy Culverwell 

Jason Zook of Smile A Mile Painting is developing an infi ll apartment complex at 

3120 W. Fourth Ave., Kennewick.

Jason Zook

Premier Sponsor
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Sooner or later you may 
join the millions of people 
who remodel their homes 
each year. 

Perhaps it’s at that moment 
when you realize that avoca-
do green and harvest gold are 
no longer the “in” colors for 
today’s trendy kitchens. Or 
maybe you have an epiphany 
one day as you stand in line 
to use your own bathroom. 

Whatever the impetus, the 
thought crosses your mind: 
Maybe it’s time to start a 
home remodel. The reasons 
for home remodeling are 
as varied as the projects we 
undertake.

Some of these include:
• Adding more space.
• Upgrading cabinets, 

counters, appliances and 
fixtures.

• Creating a floor plan 

that’s customized for your 
lifestyle.

• Improving energy ef-
ficiency with new windows, 
doors, insulation and climate 
control systems.

• Increasing the resale 
value of your home.
Where to begin

The first step is to develop 
an idea of what you want to 
do with your home remodel. 
Write a prioritized list of your 
needs and wants. 

There are many sources 
to find design ideas for your 
home remodeling proj-
ect. Look at magazines and 
websites and collect pictures 
of homes or remodeling 
projects you like. The more 
clearly you can envision the 
project and describe it on pa-
per, the better prepared you’ll 
be in making your decision.

Think about traffic pat-

terns, furniture size and 
placement, colors, lighting 
and how you expect to use 
the remodeled space. If your 
decision to remodel involves 
creating better access for 
someone with limited mobil-
ity, you may want to consider 
contacting a certified aging-
in-place specialist.

You may want to improve 
home efficiency and hire 
a professional remodeler 
for green home remodel-
ing. These projects include 
replacing windows and doors, 
upgrading heating and cool-
ing systems, adding insula-
tion and other remodeling to 
make the home more energy-
efficient, easier to maintain 
and comfortable.

Figure out how much 
money you have to spend on 
the home remodeling job, fur-
nishings, landscaping or any 
other cost you might incur.

Thinking about home 
remodeling? Start here

NATIONAL ASSOCIATION 
OF HOME BUILDERS
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Can you do it yourself?
Once you have created 

your list of priorities, you’ll 
need to decide how to ac-
complish that vision. For 
those who are handy, a do-it-
yourself project can be both 
rewarding and cost-effective. 

However, more than 30% 
of all jobs home remodelers 
perform come from failed 
DIY projects.

Hiring a professional 
remodeler is the best way to 
ensure your project’s success. 
These remodelers are dedicat-
ed to maintaining the highest 
integrity and standards in the 
industry. 

For a list of local remod-
eling professionals visit 
HBATC.com.

Palmer Roofing Company proudly carries residential and 
commercial roofing products from first tier manufacturers, including 

Owens Corning shingles, Firestone Building Product’s EPDM, 
TPO, and PVC, Taylor Metal’s metal roofing and siding, Polyglass 

modified bitumen (Torch Down), Boral concrete and steel tile, and 
Decra stone coated steel shakes and tile. Tuff Deck PVC decking 
material and Dynoflex patio pads are both excellent options for 

outdoor decks that will sustain foot traffic.

Call for a FREE estimate
(509) 586-3741

722 N. Hartford Street, Kennewick, WA | www.palmerroofing.net
#PALMERC941D7
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If you’re in the market for 
a new home, you should shop 
for your builder as carefully as 
you shop for your home. 

Whether you are buying a 
condo, a townhouse, a home 
in a subdivision or a custom-
built house, you want to know 
that you are buying a good 
quality home from a reputable 
builder. 

Here are some tips to help 
you choose a builder:
Make a list 
of possible builders

Once you have thought 
about the type of house you 
want, you can create a list of 
potential builders.

• Visit HBATC.com to 
obtain a list of builders who 
construct homes in your area.

• Look in the real estate 
section of your local newspa-
pers for builders and projects. 
Looking through the ads and 
reading the articles can help 
you to learn which build-
ers are active in your area, 
the types of homes they are 

building and the prices you 
can expect to pay. Make a list 
of builders who build the type 
of home you’re looking for in 
your price range.

• Local real estate agents 
also may be able to help you 
in your search.

• Ask friends and relatives 
for recommendations. Ask 
about builders they have dealt 
with directly, or ask them for 
names of acquaintances who 
have recently had a good ex-
perience with a builder.
Do your homework

When you have a list of 
potential builders, it’s time to 
start asking lots of questions – 
of both the potential builders 
and the owners of their homes.

• Interview potential home-
builders to get the answers to 
all the questions you have. 

• Visit a builder’s recently 
built homes and subdivisions. 
Drive by and see if the homes 
are visually appealing.

• When you talk to builders, 
take along a notebook to re-
cord the information you find 
and your personal impressions 

about specific builders and 
homes. Doing so will help you 
to make comparisons later.
Shop for quality and value

Look at new homes when-
ever you can. Home shows 
and open houses sponsored by 
builders are great opportuni-
ties to look at homes. 

Model homes and houses 
displayed in home shows are 
often furnished to give you 
ideas for using the space. You 
may also ask a builder to see 
unfurnished homes.

When examining a home, 
look at the quality of the con-
struction features. 

Inspect the quality of the 
cabinetry, carpeting, trim work 
and paint. 

Ask the builder or the 
builder’s representative a lot 
of questions. Get as many 
specifics as possible. 

If you receive the answers 
verbally rather than in writing, 
take notes. Never hesitate to 
ask a question. What seems 
like an insignificant ques-
tion might yield an important 
answer.

NATIONAL ASSOCIATION 
OF HOME BUILDERS

How to choose a homebuilder
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This beautiful custom 
modern farmhouse features 
a timber-framed entry to 
welcome family and friends. 
Metal roof accents, large 
covered porches and a mix of 
lap siding give this house its 
farmhouse flair.

Inside, this home feels 
open and relaxed, with the 
main living areas flowing into 
one another. This farmhouse 
has three bedrooms, three 
bathrooms, wood and tile 
floors, custom cabinets and 
quartz countertops. 

The private owner’s suite 
features a luxurious bath-
room with soaking tub, large 
shower of glass, tile and stone 

with rain style shower head, 
and a huge walk-in closet 
with plenty of space for orga-
nization. 

The open floor plan flows 
from the entry to the great 
room and the large country 
style chef’s kitchen with cus-
tom cabinets, farm-style sink 
and quartz counter tops. 

A large island in the 
kitchen provides plenty of 
counter space for prepping 
and enjoying casual meals. 
Relax on the large covered 
back porch. 

This modern farmhouse 
features tons of amenities 
with special style. Everything 
has a place in the generous 

space of the custom mud-
room, with special areas to 
drop off bags, books, boots, 
hang coats and more. 

The fireplace warms the 
spacious great room, giv-
ing you a cozy place to relax 
when the weather is chilly. 
An office with barn doors just 
off the main entrance allows 
you to work from home with 
ease. The stairs lead up to the 
huge media and game room 
which has a full bathroom. 

Intrigue Custom Homes 
has been building high qual-
ity custom homes since 2011 
in the Tri-Cities and sur-
rounding area. With a passion 
for designing and building 

Intrigue Custom Homes

Paul Fansler

Premier Sponsor

Virtual only

Kennewick 

3,547 square feet

OPENS SEPTEMBER 20 AT PARADEOFHOMESTRICITIES.COM
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a custom home that fulfills 
each client’s vision of their 
dream home, Paul Fansler 
and his team are committed 
to the satisfaction of each 
client. They will be there not 
just during, but long after 
construction has finished to 
make sure you are truly in the 
home of your dreams. It’s that 
experience, superior crafts-
manship and pride he and his 
team put into each and every 
custom home built by In-
trigue Custom Homes. Since 
1998, Paul has worked in the 
construction and building 
industry on both commercial 
and residential projects as 
Fanco Construction Inc.

509-586-6093  ■  intriguecustomhomes.com

Premier Sponsor
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Intrigue Custom Homes Subcontractors

Campbell & Company

Intermountain West Insulation, 
Garage Doors & Paint

Kohler Plumbing 

Sagetree Electric of Tri-Cities Inc.

Premier Sponsor
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The Odessa floor plan 
features top-notch craftsman-
ship, with incredible atten-
tion to detail throughout. The 
main floor offers a spacious 
family room, four bedrooms, 
a den and a covered patio 
with views of the surrounding 
countryside. This house fea-
tures extra cabinetry, a gener-
ous amount of storage space, 
and 3.5 bathrooms. Combine 

this spacious, beautiful liv-
ing space with a stunningly 
landscaped yard and you have 
your dream home in one of 
the newest Tri-City communi-
ties.

At Riverwood Homes, we 
love the process of creating 
beautiful homes that enhance 
our community. It is thrill-
ing to see satisfied customers 
who love their new home, and 

we are constantly improv-
ing as a company to provide 
the best service and homes 
for our customers. From 
the conceptual design phase 
until the end of the warranty 
period, we provide personal, 
attentive service. We offer a 
variety of floor plans to meet 
the specific needs of you and 
your family. Please visit us at 
www.riverwoodhomes.com.

Riverwood Homes Washington LLC

Virtual Only

Richland, Goose Ridge Estates 

2,447 square feet

Dan Johnson

Premier Sponsor

OPENS SEPTEMBER 20 AT PARADEOFHOMESTRICITIES.COM
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509-579-0330  ■  riverwoodhomes.com

Premier Sponsor
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American Rock Products 
A CRH Company

Apollo Heating & Air Conditioning

Bock Construction Inc.

Builders FirstSource

Fred’s Appliance Inc.

Intermountain West Insulation, 
Garage Doors & Paint

KIE Supply Corp

Kiona West Inc.

Parr Lumber Company

Peak Contractors Inc.

Prieto Landscaping LLC

Royal Roofing Inc.

Retter & Company Sotheby’s 
International Realty

Superior Glass

Triple S Excavating Inc.

Riverwood Homes LLC Subcontractors

Premier Sponsor

Subscribe to print edition online.
1 Year: $27.10
2 Years: $45.56
3 Years: $65.11
Prices include 8.6% sales tax.
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After spending more time 
at home this year, you may 
be ready to give your dwell-
ing a refresh. A remodel can 
modernize your home and add 
more value. Before you start a 
project big or small, consider 
finding and hiring a profes-
sional remodeler. Working 
with an expert has many ben-
efits. A remodeler can provide 
a wealth of experience, profes-
sional integrity and solve any 
design challenges you may 
encounter during your project.
Experience on the job site

Do you know what to ex-
pect when you remove a wall? 
How will you dispose of the 
old materials? Exactly how 
much new material are you 
going to need? What is the 
precise sequence of steps to 
finish the job? 

Professional remodelers 
understand all the intricacies 
of the project and can provide 
you with a project timeline. 
Plus, many contractors have 

specialized knowledge and 
contacts to get the best prices 
on materials and labor. As a 
trained expert, a remodeler has 
a firm grasp of the require-
ments to meet city ordinances, 
regulations and permits. 
Business management 
and integrity

A large component of being 
a professional remodeler is 
maintaining a reputable busi-
ness. This includes integrating 
best practices, writing clear 
contracts, having insurance, 
providing warranties and 
more. 

A professional remodeler 
will be able to provide you 
with a copy of their business 
license, as well as show proof 
of their workers’ compensa-
tion and liability insurance. 
This will protect you from 
liability in situations involv-
ing job site injuries or prop-
erty damage resulting from 
the work being done on your 
home. 

Better business manage-
ment means better service for 

homeowners because they 
can rely on the remodeler to 
perform with integrity.
Customizing to 
fit your needs

Home remodeling frequent-
ly involves problem solving, 
such as maximizing existing 
space, strategically building 
additions or navigating limited 
budgets. Professional remod-
elers can help homeowners 
manage such challenges 
and meet their needs while 
staying within the budget. 
Proper training and invaluable 
experience help remodelers 
identify the various options 
and solutions to satisfy their 
customers.

If your goal is a well-exe-
cuted project, then your best 
bet is to hire a professional re-
modeler. By investing in their 
expertise now, you will get to 
enjoy the tangible benefits of 
high-quality craftsmanship for 
many years to come.   

To find a professional re-
modeler in your area, contact 
HBATC.com. 

Hiring a professional remodeler 
can yield many benefits

NATIONAL ASSOCIATION 
OF HOME BUILDERS
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With more time spent at 
home this year, finding space 
for everyone to work, play 
and relax may be a challenge. 
A re-organization or remodel 
of a small area in your home 
can make the difference if you 
are looking for more space. 
A solid plan with carefully 
selected design elements can 
turn any unused space into a 
cozy haven for you and your 
family to enjoy. The following 
steps can help you reimagine 
underutilized areas in your 
home. 
Create a plan

Once you’ve narrowed 
down what space you plan to 
transform, think about how 
you are going to use your 
space. An area for a home 
gym, reading nook or play 

area for the children all have 
different functionalities and 
require distinct design ap-
proaches. This critical first 
step will help you determine 
the room flow, furniture, fix-
tures and storage solutions. 
Embrace natural light

An instant way to add 
volume to any space is to 
increase natural light. Win-
dows, skylights or glass doors 
are magnets for natural light to 
shine through any small space. 
A professional remodeler can 
help you explore your options 
for windows or natural light 
installations. Mirrors are also 
a great way to make a small 
space feel larger by reflecting 
the light and making the room 
look bigger visually.
Select neutral paint colors

Walls and floors with light 
and solid colors can help make 

any room feel bigger. Experts 
recommend two colors for 
your space, one overall hue 
and one accent color. Too 
many colors or too dark of a 
color palette will make the 
room look smaller and busy. 
You can add a splash of color 
with a rug, pillow, work of art 
or room accessory. 
Rethink your furniture

When planning for larger 
items in your space, think 
about functionality. Do you 
need a desk and a bookshelf, 
or can you buy furniture that 
can serve as both? Fewer 
pieces of furniture in your 
small room can make a tiny 
space seem like it has more 
square footage. Different 
types of furniture with built-in 
storage solutions, such as side 
tables or seats, will make your 
room visually less crowded. 

5 ways transform small 
spaces in your home

NATIONAL ASSOCIATION 
OF HOME BUILDERS
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A professional remodeler can 
install shelving or cabinets if 
you need alternative storage 
solutions. 
Balance your décor 

The final step is personal-
izing your small space. While 
it may be tempting to place 
everything in your new room, 
remember to keep the space 
simplified and free of clutter 
to avoid making the area feel 
smaller. Generally, interior 
designers recommend hav-
ing some empty space known 
as “negative space” to make 
positive elements in the room 
stand out and create visual 
comfort.  

To help you find a profes-
sional remodeler or inte-
rior designer near you, visit 
HBATC.com.
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Homeownership benefits 
millions of Americans across 
the country. In addition to 
having a place to call home 
and a sense of community, 
many people buy homes to 
help build their wealth. A 
primary residence was the 
largest asset among house-
holds across age groups, 
according to the 2019 Survey 
of Consumer Finances. 

How does housing mea-
sure up to other investments, 
like the stock market? Not 
surprising, many Americans 
view homeownership as a 
sound investment to provide 
financial security.

A recent study by the 
Federal Reserve Bank of 
New York found that most 
households view housing as 

a good investment in com-
parison to the stock market. 
When asked whether a young 
couple should buy a primary 
residence or invest in the 
stock market, more than 90% 
of the survey respondents 
chose housing. The survey 
was conducted in Febru-
ary 2020 (largely before the 
Covid-19 outbreak in the 
United States), October 2020 
and February 2021.

Many survey respondents 
also view rental property as 
another viable pathway to 
generate returns. When asked 
to choose between investing 
in a rental property or the 
overall stock market, more 
than 50% of the households 
recommended housing each 
time the survey was admin-
istered.  In selecting hous-
ing as a better investment 

over the stock market, most 
survey respondents cited 
desired living environment 
and provides stability, hous-
ing prices less volatile, and 
higher house prices as their 
primary reasons. 

Americans view housing, 
as a primary residence or as 
rental property, as a good 
investment compared to the 
stock market. 

Many homeowners count 
on their home equity to fund 
retirement, their children’s 
education and other impor-
tant needs. In addition to an 
investment opportunity, own-
ing a home represents a big 
part of the American Dream 
and provides a solid founda-
tion for families. 

To learn more about home 
buying or homeownership, 
visit HBATC.com.

Americans 
say housing 
is a good 
investment

NATIONAL ASSOCIATION 
OF HOME BUILDERS
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The U.S. Environmental 
Protection Agency (EPA) 
enacted a new rule for profes-
sional contractors in April 
2010 to help protect children 
from the dangers of lead dust 
exposure.

If you live in a home built 
before 1978 and you’re con-
templating any work that will 
disturb more than six square 
feet of painted surfaces inside 
the home or 20 square feet on 
the exterior of the home, for 
example, replacing a window, 
installing cabinets, or adding 
on to your home, the contrac-
tor you hire is required by law 
to be trained and certified by 
the EPA.

Here are some other consid-
erations:
Find a certified renovator

Keep your family safe from 
the dangers of lead exposure 
by hiring an EPA Lead-Safe 
Certified Renovator. Profes-
sional remodelers who have 
achieved EPA lead-safe certifi-
cation are trained and prepared 
to work in pre-1978 homes for 
minimizing dust and potential 
lead paint exposures. These 
workers also have certified 

their firms and will carry 
an EPA seal verifying their 
qualifications to follow lead-
safe work practices. Certified 
renovators have the knowl-
edge and tools to contain dust 
and keep your family safe. Do 
not attempt remodeling work 
yourself or hire an uncertified 
remodeler, as this puts you 
or a family member at risk of 
lead poisoning. Call your local 
home builders’ association for 
a list of certified remodelers or 
use EPA’s online tool to find a 
certified renovator near you.
Get educated

Your certified renovator 
will provide you a copy of 
the Renovate Right brochure 
produced by the EPA. This 
brochure describes the dangers 
of lead poisoning and how the 
practices of the remodeler will 
be employed to contain dust, 
clean, and minimize the dan-
gers of lead paint exposure.

Pay attention to warning 
signs and do not enter contain-
ment areas. 
The certified renovator will 
post warning signs and set up 
areas of containment using 
plastic to keep dust under con-
trol. Pay attention to these no-
tices and stay away from these 

areas. The remodeler uses 
these techniques and lead-safe 
work practices to minimize 
lead dust exposure.

Consider testing for lead
You may ask the certified 

renovator to use LeadCheck 
or D-Lead test kits for testing 
certain surfaces for lead. If 
the test comes back negative, 
the remodeler will not need to 
use lead-safe work practices 
because the component has 
tested lead-free. 

Alternatively, a homeowner 
may choose to hire a certified 
risk assessor or lead inspector 
to conduct testing in the home 
for lead. Any pre-1978 home 
can be tested for lead and if 
the results are negative, the 
EPA lead rule does not apply.

Maintain records 
After the remodeling job is 
complete, the EPA certified 
renovator will share records 
with you, such as a checklist 
describing the work practices 
used and any results from lead 
testing. Be sure to keep these 
records and share them with 
the next homeowner if you 
should sell your home.

What homeowners need to 
know about lead paint

NATIONAL ASSOCIATION 
OF HOME BUILDERS
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Buying a home for the 
first time can be a reward-
ing experience. A home is an 
investment and place for you 
and your family to call your 
own. There are many steps 
involved in buying a home. 
Before you fall in love with a 
property or contact a real estate 
agent, it is important to make 
sure your finances are in order. 
To help your home purchase 
go smoothly, you should know 
where you stand financially. To 
help you assess your financial 
fitness for your home purchase, 
consider the following: 
Check your credit score

Your score will help you de-
termine the financing options 
available to you and your score 
will impact your mortgage 

terms. Lenders check credit 
scores to determine if a bor-
rower has a record of on-time 
payments to gauge the likeli-
hood of repaying the mortgage. 
The higher your credit score, 
the more financing options 
and lower interest rates will be 
available to you.
Set a realistic budget

How much house can I af-
ford is one of the first ques-
tions first-time homebuyers 
ask themselves. Experts say 
that your total monthly home 
expenses should not exceed 
more than one-third of your 
gross monthly income. As you 
prepare a budget, make sure to 
include your estimated housing 
costs and down payment. Your 
estimated housing costs should 
not only include your mortgage 
payment but also other factors 

such as your estimated annual 
property taxes, home insur-
ance and loan terms (how long 
you would like to pay off your 
mortgage). 
Shop around 
for mortgage rates

To secure the best financing 
deal for your new home, make 
sure to shop around for a home 
loan. Comparing costs may 
save you a significant amount 
of money in the long run. If 
you need assistance, a mort-
gage lender can help provide 
guidance on the various loan 
options available. There are 
several types of mortgages 
available, including FHA, con-
ventional, adjustable rate and 
fixed rate. You’ll need to learn 
more about each mortgage to 
figure out which option works 
best for you. 

First-time homebuyers should 
assess their financial fitness

NATIONAL ASSOCIATION 
OF HOME BUILDERS
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Know your down 
payment options

The longstanding first-time 
homebuyer myth is that you 
need a 20% down payment to 
buy a home. There are several 
loan programs and options 
available to allow buyers to 
move forward with purchasing 
a home with a much smaller 
down payment. Determin-
ing how much you should put 
down is a personal decision 
based on your financial status. 
Get pre-qualified 
or pre-approved

While the terms “pre-quali-
fied” or “pre-approved” seem 
interchangeable, they vary in 
terms of purchasing a home. 
If you get pre-qualified for a 
home, you’ll learn how much 
money you will be able to 
borrow based on your financial 

profile, which includes a credit 
check. When you pre-qualify, 
you learn more about your 
financial readiness and will get 
an introduction to the mortgage 
options available to you. To 
get pre-approved for a mort-
gage, you provide more details 
about your financial status to a 
lender as well as a credit check. 
After the lender verifies your 
information, you will receive 
a letter of the amount and type 
of mortgage available to you. 
In a competitive real estate 
market, a pre-approval letter 
shows sellers and real estate 
agents that you are a serious 
buyer ready to make an offer 
on a home. 

To find a new home or for 
more home buying advice, visit 
HBATC.com.

Local, exclusive business news, 
interviews and guest editorials 
by prominent business leaders.

Online access is free – 
no paywall.

#ReadLocal #ShopLocal #StayConnected

tcjournal.biz
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Parade To Go

Due to the challenges sur-
rounding Covid-19, the supply 
chain issues it created, as well 
as the overall shortage of new 
homes in Tri-Cities, the HBA 
is unable to offer its popular 
Chefs on Parade™ this year.

To help fill the void the 
cancellation caused, an 

alternate food event, Parade 
of Homes™ To Go will be 
launched. This one-time only 
event will be held Saturday, 
Sept. 11. Attendees of this 
exclusive premier night will 
be able to sample dishes from 
some of the Tri-Cities’ favorite 
food trucks and popups.

All of the net proceeds will 
be donated to local charities, 
including the Wishing Star 
Foundation.

If you were unable to pur-
chase tickets to the event, we 
encourage you to support local 
by giving these participating 
eateries a try.

Participating Eateries
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Parade To Go – Doggie Style Gourmet

Andrew Chilton and Tanner 
Guy are both professionally 
trained chefs with the dream 
of bringing great-tasting, 
fresh, and locally-sourced 
food options to their home-
town in Tri-Cities. Their love 
for their local community 
extends beyond preparing 

gourmet hot dogs. They are 
passionate about creating 
community partnerships, 
community development 
and supporting other local 
marketplaces, businesses and 
charities.

With their prior experience 
in up scale dining, Tanner 

and Andrew started Doggie 
Style Gourmet in 2016 with 
one hot dog cart. With the 
help of their team, they have 
grown the business to two hot 
dog carts and a food truck. 
You can find them around the 
Tri-Cities at a number of food 
truck and community events.

Chef Name:	 Tanner Guy & Andrew Chilton

Restaurant:	 Doggie Style Gourmet

Phone:	 509-800-7110

Website:	 doggiestylegourmet.com

Cuisine Style:	 American
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David Stenoien and Kavita 
Patel-Stenoien jumped head-
first into the food business by 
opening the Indian inspired 
Fast and Curryous mobile 
food trailer a little over four 
years ago. While they serve 
many traditional Indian 
dishes, they also have devel-
oped Indian fusion dishes like 
their popular tikka tacos and 
pakora waffles.

In addition to providing 
food to customers who appre-
ciate ethnic cuisines, they also 
strive to make their food more 
approachable for many who 

may be reluctant to sample 
new cuisines. Fast and Curry-
ous is mostly mobile but can 
be found on a consistent basis 
at White Bluffs brewing on 
Thursdays and at Moonshot 
Brewing on Fridays.  They 
also are frequently found at 
various wineries and special 
events around the region. A 
full schedule of times and 
locations can be found on 
their social media pages and 
website (fastandcurryous.
net). In addition, they cater 
parties, meetings and private 
events where they can provide 

their customers with pre-made 
meals and platters for pick up 
or delivery or full food truck 
service. 

David and Kavita pride 
themselves on providing 
healthy yet flavorful meals 
by using fresh, often locally-
sourced ingredients, and 
offering multiple vegetarian 
and vegan options. They also 
make their own spice blends, 
fresh paneer and have recently 
launched a line of simmer-
ing sauces for customers to 
make their own curry dishes 
at home. 

Chef Names:	 David Stenoien & 	
	 Kavita Patel-Stenoien

Restaurant:	 Fast and Curryous

Phone:	 509-554-3025

Website:	 fastandcurryous.net

Cuisine Style:	 Asian Indian

Parade To Go – Fast & Curryous
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Parade To Go – Frost Me Sweet

Megan Savely began 
working as a dishwasher in 
a restaurant at the age of 13, 
and worked her way up as a 
cook, a server, and eventually 
into management. Combining 
her passion for baking and 
artistry with her insatiable 
sweet tooth Megan created 
Frost Me Sweet in 2009 with 
a mission to make not only 
the best looking cakes, but the 
best tasting as well. Megan 
then opened Sweet Beans, a 
small coffee and cupcake shop 
where she created her works 
of art. 

Growing up in the family 
restaurant in the heart of Iowa 
farm country, Jason Savely 
learned early on the tricks 

and trades of cooking great 
food using fresh ingredients. 
Jason came from a family of 
hunters and trappers and spent 
many summers cleaning and 
cooking wild meats. From this 
came Jason’s love for a good 
steak, the perfect duck breast 
and a few mean recipes for 
snapping turtle. After leav-
ing Iowa, Jason spent years 
traveling the country with his 
dad, learning recipes from 
friends along the way, from 
the Northeast to the South, be-
fore landing here in the great 
Northwest. Jason worked at 
multiple restaurants before be-
coming a wildland firefighter 
in an initial response unit and 
later becoming a foreman on 

his construction crew. 
In 2011 the couple opened 

Frost me Sweet Bakery & 
Bistro, a marriage of her love 
for baking, and his love for 
cooking. You can find Jason 
on the line cooking daily and 
creating some of his amazing 
recipes. 

Megan and Jason have 
had their incredible talents 
featured on Food Network’s 
“Diners, Drive-Ins and Dives” 
and “Christmas Cookie Chal-
lenge”.

Frost Me Sweet will offer 
its sinful sweets from their 
Mobile Cupcake Truck at the 
Parade of Homes™ To Go 
event.

Chef names:	 Megan & Jason Savely

Restaurant:	 Frost Me Sweet 
	 Bakery & Bistro

Phone:	 509-420-4707

Website:	 frostmesweet.com 

Cuisine Style:	 Pacific Northwest
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Chef Chris has been in the 
culinary industry for more 
than 15 years, with experi-
ence ranging from fine din-
ing to greasy spoon diners.

He uses his extensive and 
eclectic background to create 

new and exciting burgers 
every week.

Its namesake burger fea-
tures a 1/3-lb cheesy beef 
smash patty over lettuce and 
covered in grilled onions 
and jalapeños, with a spicy 

Sriracha aioli.
 Hot Mess Burgers and 

Fries operates as a ghost res-
taurant out of Red Mountain 
Kitchen with a no shortcuts, 
from scratch approach to 
casual dining.

Chef Name:	 Chris Nokes

Restaurant:	 Hot Mess Burgers and Fries

Phone:	 503-951-8862

Website:	 facebook.com/hotmessburgersandfries

Cuisine Style:	 American New Traditional

Parade To Go – Hot Mess Burgers and Fries
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Taqueria Chilisco is a local 
family-owned business who 
was started by two friends 
that brought two Mexican 
state recipes and authentic 
food together. The taco truck 
name comes from the first 
three letters of the state of 
Chihuahua and the last five 
letters of the state of Jalisco.

It’s most requested food 
item is the birria (Jalisco-
style braised meat with spiced 
multiple-chile sauce) tacos 
and mulitas, a melted cheesy 

mini-quesadilla stuffed with 
birria. The birria mulitas 
combined with a bright red 
consommé is likely the reason 
that they are so addictive.

Other favorites include 
traditional tacos with cilantro, 
onions, salsa and your choice 
of meat such as carne asada, 
adobada, chicken, chorizo, 
pastor and fish. It also offers 
hefty handmade corn que-
sadillas and huaraches, if 
you’re extra hungry. If you 
want to bring an authentic 

taste of family and Mexican 
tradition to your next event 
or special occasion, Chilisco 
has you covered with catering 
options, too. For now, Chilis-
co is located in downtown 
Kennewick on the corner 
of Washington Street and 
Columbia Drive. Throughout 
the summer Chilisco is at 
the Pasco Flea Market on the 
weekends.  Visit our Face-
book and Instagram page to 
book your next event.

Chef Name:	 Arturo Rodriguez

Restaurant:	 Taqueria Chilisco

Phone:	 509-380-8181

Website:	 facebook.com/TaqueriaChilisco 
	 or Instagram.com/Taqueria_Chilisco

Cuisine Style:	 Authentic Mexican

Parade To Go – Taqueria Chilisco
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 For Title Insurance and Escrow Services,  
Call 509-783-8828.

Located at 6921 Crosswind Blvd., Kennewick.

Frontier Title and Escrow 

has over 40 years of 

experience in the title and 

escrow industry. 

We take pride in 

providing an efficient and 

professional work ethic 

for all your real estate 

transactions.

FrontierTitle.biz
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